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A reminder:

Names of MACC members are usually in bold type in our publications.

MASON'S THURSDAY EVENING COURTHOUSE CONCERTS CONTINUE WITH FAITH 4
Bring your lawn chairs and blankets to downtown Mason on Thursday evening July 21 and
enjoy the sounds of Faith 4, a local Christian rock band, in their first "Courthouse Concert"
performance on the Ingham County Courthouse lawn. This free concert is hosted by the
Mason Area Chamber of Commerce and sponsored by St. James Catholic Church and the
Mason Downtown Development Authority.
The Chamber is in their seventh season of hosting "Thursday Night Live! Courthouse
Concerts," a summer series of live musical entertainment presented by Independent Bankon
select Thursday evenings. These free outdoor concerts take place at 6:00 p.m. on the west
Ingham County Courthouse lawn in downtown Mason. Remaining concerts are August 11 and
25, and September 15, all weather permitting.
The Mason Optimist Club will be selling hot dogs; chips and pop nearby, so families can
enjoy a picnic dinner during the concerts. Many concert-goers stop by restaurants and
stores in Mason afterwards. Robin King-Fuller of Independent Bank, chair of the committee
organizing the concerts, says that "the Chamber is hosting these concerts again as a way to
bring more fun and excitement to downtown Mason." She is happy that most of the past six
years' performers return for encore performances. "In addition, we've scheduled a couple of
new groups this summer, like Faith 4, to add even more excitement," she says.
Three weeks after the July 21 concert, on Thursday, August 11, The Backwoods Band will
have the stage - back for their seventh year. Mason's mayor Leon Clark is part of that band.
That concert is sponsored by Mason State Bank. For the August 25 concert, sponsored by the
Dart Container Corporation, the series will feature the second new addition to this year's
concert series line-up, with Twilight Memories Big Band, a 17-piece community band.
The entertainment series concludes with a concert by the Mason High School Band on
Thursday, September 15, led by Beth Bousfield, MHS Band Director. The Mason High School
Cheer Squad will join them in the program sponsored by CP Federal Credit Union. This last
concert will also mark the beginning of Mason's "Down Home Days" festival. All concerts are
weather permitting.

Click here for 38th annual MACC Golf Classic application in .pdf format

Click here for MACC Golf Classic Sponsorship Form in .pdf format
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---------------------------------------------------MI-SBTDC Presents
Upcoming Training
The Power of Email Marketing
Thursday, July 21, 2011 2:00PM to 4:00PM
Discover how communicating with your customers regularly can help you stay connected,
and generate increased referrals, repeat sales, and unwavering customer loyalty. You'll
learn how to start and build a strong permission-based customer list... get your audience to
open, read and act on your email... and use your past results to sharpen your email
marketing program as you go along. This practical program gives you a concise, but
comprehensive overview of how easy it is to create and send professional-looking email
newsletters and promotions. Learn the latest best practices and proven strategies to:
Connect
· Email Marketing Basics - Discover how permission-based, best-practices email marketing
can help you forge strong relationships with your customers, and boost your

overall marketing program.
· Building a Quality Email List - Why permission-based email marketing makes smart sense
for your business, with tips for starting, building, and maintaining an effective list
of email addresses.
Inform
· Creating Valuable Email Content - Deliver content that's exciting, meaningful, and
relevant... at the right time... in the right format.
· Getting Email Delivered and Read - Learn about the techniques and technology that can
help get your email delivered, and the subject lines that will get it opened and read.
Grow
· Learning from your results - See who opened your email and what links they clicked on...
and use your findings to shape your next campaign to achieve higher delivery,
readership, and response.
Speaker: Adrienne Jenkins, MI-SBTDC Administrative Assistant, and Certified Constant
Contact Expert
Location: MI-SBTDC Capitol Region Office, Lansing
Cost: FREE
To register: Call 517-483-1921 or online HERE
----------------------------------------------------------------------------------------------------------

Allegiance Health Cancer Center Capital Campaign Exceeds Million Dollar
Challenge
Allegiance Health recently concluded its "Healing · Hope · Home" Cancer Center capital
campaign, which launched in November 2010. According to William Kiel, vice president of
Development for the Allegiance Health Foundation, the campaign received a $1 million
pledge-contingent upon other community members matching the gift. To date, the
Foundation has received more than $1,028,200 toward this match, exceeding expectations.
Malcolm Trimble, MD, medical director Allegiance Medical Oncology said, "The redesign of
our Cancer Center will allow Allegiance Health to serve a rapidly growing number of cancer
patients with advanced technology and clinical excellence. Our goal is to provide the
highest-quality, most comprehensive cancer care in south central Michigan."
Phase I of construction on the new Allegiance Cancer Center is currently underway on the
3rd Floor of the Allegiance Professional Building, adjacent to the hospital. Phase I is
scheduled to be completed this Fall. Phase II will soon follow and is expected to be
completed by Spring 2012.

The redesigned Cancer Center will be both technologically advanced and provide a healing
environment with calming decorative art, increased natural lighting and soft music to
soothe both patients and their families who are facing a stressful and vulnerable time. The
expansion will also increase privacy and consolidate cancer-related treatments and services
in a single location, which will greatly increase the comfort and convenience of our patients
and their families.
Additional improvements to the Allegiance Health Cancer Center will include:


More than doubling the current space available from 4,370 to 9,960 square feet



Increased number of exam rooms



Sixteen infusion rooms with patient-controlled temperatures, capability for
increased privacy, televisions with headsets for each patient as well as a garden
and water feature to promote comfort and emotional well-being



Six private patient scheduling areas



Patient Navigator and consulting rooms to provide individualized attention



Cutting edge complementary and integrative medicine options



The most advanced medical and radiation technologies, for example, the Clinac®iX
linear accelerator

The project will cost $8.2 million, with $1.1 million contributed by the University of
Michigan, $5.1 million from Allegiance Health and $2 million contributed from the Capital
Campaign. Allegiance has also received significant donations area foundations and
corporations including Alro Steel, Dawn Foods Foundation, Gerdau MacSteel, the Hancock
Foundation, the Hurst Foundation and Mission of Hope Cancer Fund.
William Kiel said, "We want to thank everyone who contributed to this campaign-community
members, Allegiance staff, grateful patients and the generous corporations and
foundations in our area. We look forward to inviting everyone to an open house in
September so that our community can see the initial results of their generosity."

------------------------------------------------

You know that social media marketing is important for your business. Maybe you're
already doing it, or maybe you're looking for the best way to get started. Good news:
Constant Contact has created a simple collection of guides to help you build online
social connections fast. Click here to get started: http://www.socialquickstarter.com/
Don't forget that as a Chamber member, you get discounts from Constant Contact.
Access your Chamber member savings here:
https://www.constantcontact.com/offer/partner/chamber/signup.jsp
------------------------------------------------------------------------------------------------

Doing Business with the State: Getting Involved
DTMB's Purchasing Operations, via Contract Connect, is dedicated to increasing
participation of local businesses in the State's bids and contracts. Purchasing Operations has
a contract portfolio of over 1,100 multi-year contracts, worth billions of dollars. Local
businesses can learn more about State bids via:
· DTMB Purchasing Operations' website, www.michigan.gov/micontractconnect, which
provides a wide variety of resources, including the ability to view the portfolio of
approximately 1,100 contracts online.
· Self-study vendor training materials, also available at
www.michigan.gov/micontractconnect. View the "Contracting 101" power point, with an
accompanying tutorial script; and the "Elements of a Quality Proposal" presentation and
webcast.
· DTMB Purchasing Operations' Quarterly Upcoming Bid List, which you may find at
http://www.michigan.gov/micontractconnect, under Current Opportunities, and Quarterly
Upcoming Bid List. Entities may also sign up to have this list automatically emailed to them
every quarter.
· Register as a vendor at http://www.bid4michigan.com to view the State's bids. Businesses
may register for free as a "search only" user, and should check the website at least once per
week for new bid postings. Businesses can choose to receive automatic email notifications
of bid postings for a $49.95 annual fee.
Please email your questions about State bids and contracts toDTMBmicontractconnect@michigan.gov.

Get Advance Notification of Upcoming State Contract Opportunities
The State of Michigan maintains a Quarterly Upcoming Bid List that alerts vendors to state
contract opportunities that are expected to be put out for bid between now and
approximately the next 12 months. This list provides vendors with a tool to research
potential upcoming contract opportunities that fit their business model and get a head start
on preparing for a bid. Details about each contract can be viewed, including product
specifications, pricing, contract amount, and buyer contact information. Vendors can view
the Quarterly Upcoming Bid List and sign up to receive an updated version on a quarterly
basis. Comments or questions can be emailed to DTMB-micontractconnect@michigan.gov.
For more information about state contracting and to access the List, visit
http://www.michigan.gov/micontractconnect.

Not into steam? Save gas this summer with these tips:
http://hosted.verticalresponse.com/355516/1694cf7958/123400351/c9f5f8ec54/
FROM: Greater Lansing Area Clean Cities
---------------------------------------------------

--------------------------------------------------------------------------------------------------------------

Pure Michigan Merchandise Now Available at Meijer
Merchandise featuring the Pure Michigan logo will now be sold in 45 Meijer stores across
the state of Michigan. The partnership joins two of the state's best known brands - Meijer
and Pure Michigan - in an effort to promote Michigan to residents and visitors alike.
"The Pure Michigan brand is our incredibly successful tourism and travel industry brand; one
we are expanding to encompass the broader array of our state's marketing efforts," said
Michael Finney, President and CEO of the Michigan Economic Development Corporation.
"Meijer is one of Michigan's premier companies, known for its quality and value, and a
perfect fit for a partnership designed to celebrate all that is embodied in the Pure Michigan
brand."
This partnership with Meijer marks the largest Pure Michigan retail account to date, with
displays featuring 30 different Pure Michigan items, including T-shirts, ball caps and travel
mugs. All products are made in the United States and, where possible, made in Michigan.
Royalties from the Pure Michigan merchandise sales support the Pure Michigan advertising
campaign.
"This opportunity is a continuation of Meijer's strong commitment to the state of Michigan
and the communities we serve," said Shawn Sinicrope, vice president at Meijer. "We work
hard to offer our guests the best products available and are excited about the addition of
Pure Michigan merchandise in Meijer stores throughout the state."
The list of participating Meijer stores can be found at www.puremichiganstore.org/meijerlocations. For a list of all Pure Michigan retail locations, visit
www.puremichiganstore.org/locations.
Travel Michigan, part of the Michigan Economic Development Corporation, is the State of
Michigan's official agency for the promotion of tourism. Travel Michigan markets the state's
tourism industry and provides valuable visitor information services. For Michigan travel
news and updates, go to michigan.org.
The Michigan Economic Development Corporation, a public-private partnership between the
state and local communities, promotes smart economic growth by developing strategies and
providing services to create and retain good jobs and a high quality of life. For more
information on the MEDC's initiatives and programs, visit the Web site at
MichiganAdvantage.org. For more on Michigan travel ideas, visit: michigan.org.
Meijer is a Grand Rapids, Mich.-based retailer that operates 196 stores throughout
Michigan, Ohio, Indiana, Illinois, and Kentucky. As the inventor of the "one-stop shopping"
concept, Meijer stores have evolved through the years to include expanded fresh produce
and meat departments, as well as pharmacies, comprehensive electronics departments,
garden centers and apparel offerings. Meijer customers can find additional information on
Meijer and shop for more at
meijer.com.
---------------------------------------------------------------------------------------------------------------Mark your calendars!
http://www.facebook.com/pages/The-Leslie-Area-Chamber-of-Commerce/268887625791
Watch for the Leslie Area-wide Garage Sales August 12-13! This was a big hit last year,
bringing lots of people into Leslie. LACC is looking for churches, schools, or organizations to
hold "super sales" to help draw people into Leslie. If your group decides to do this, they will
specifically list your group. If you are interested please get in touch with Bruce Crockett or
Marie Charnley of LACC.
------------------------------------------------------------------------------------------ ---------------------Saturday, Aug 20, 2011 -Mason Aviation Day
Mason Jewett Airport
All-U-Can Eat Pancake Breakfast served with eggs, sausage, juice and coffee from 7:30am
to 11:30am and then a Grilled Steak Dinner from Noon to 4:00pm. Sandwiches also
available. Many homebuilt,antique,warbird and general aviation aircraft are expected.
Airplane,Helicopter Warbird rides available. Various displays and exhibits. Hosted by EAA
Chapter 55.

Contact: Ken Vandenbelt
Phone: 517-589-5051
Website: http://www.eaa55.org
Email: p72kenv@yahoo.com
Print out a Flyer!
-------------------------------------------------------------------------------------------- ---------------Michigan Chamber August Safety Seminars -- Keep your workplace safe from injuries, fines and lawsuits
Under the Occupational Health and Safety Act of 1970, employers are responsible for providing a safe and healthful workplace for
their employees.
This is why the Michigan Chamber is bringing two important safety training courses to you. Join them for the Forklift Safety course,
designed to help you teach your powered industrial truck operators and for the course on Conducting Workplace Safety Audits.
Effective management of worker safety and health protection is a decisive factor in reducing the extent and the severity of workrelated injuries and illnesses. It addresses all work-related hazards, including potential hazards that could result from a change in
worksite conditions or practices. It addresses hazards whether or not they are regulated by government standards.
The Michigan Chamber offers safety seminars with highly-qualified, OSHA-certified speakers to help you remain in compliance with
the OSHA regulations and avoid penalties. Speakers are well-versed in MIOSHA regulations and serve many clients in Michigan.
Forklift Safety: Train the Trainer Workshop
August 23, 2011
8:30am to 3:00pm
The law requires that operators must be trained in both classroom and practical training of the types of powered industrial trucks
they will be required to operate. Employees must be trained in the thirteen truck-related topics the nine workplace related topics
as well as the comparison between forklifts and automobiles. This class is designed to be a train-the-trainer course, but is detailed
enough to satisfy the classroom portion of operator training. The successful participant will become an integral part of the
employers training and monitoring of the OSHA powered industrial standard.
Conducting Workplace Safety Audits
August 24, 2011
8:30am to 3:00pm
Safety is a serious concern for any business. To make sure your employees are working in a safe environment, you will need to
conduct a safety inspection. Conducting a safety inspection reveals potential dangers in the workplace, as well as confirms that
the operation is working smoothly.
Registration:
One course: $270 Members*. $295 Non-Members*.
Both courses: $540 Members*. $590 Non-Members*.
(You'll need to register for each course separately)
Additional Registrants: $25 discount per seminar (must be same seminar)
(e.g., 2nd registrant+ would each be $245M/$270NM or $490M/$540NM)
Login Email: dougklein@masonchamber.org
Company ID: 9354 *
Register Now
* Your Company ID will determine if you are a member of the Michigan Chamber of Commerce and charge you appropriately.
Discounts for additional registrants will also be automatically applied.
CANCELLATIONS/SUBSTITUTIONS: You must cancel at least 72 hours prior to the seminar to receive full credit toward another
seminar that will be valid for up to six months. Less than 72 hours notice or no-shows will forfeit the registration fee. Substitutions
may be made at any time by emailing or calling 1-888-763-0514 x203.

Click here for 10th annual MACC Raffle information and request form in .pdf format

------------------------------------------------------------------------------You are cordially invited to attend a FREE Seminar and Workshop being hosted by Jackson
Citizens for Economic Growth, (JCEG). Save the date for this very informative speaker
series event that will take place on Wednesday and Thursday, September 14th & 15th (time
and place to be announced in the coming weeks). This FREE Seminar and Workshop will
feature Edward T. McMahon who comes from the Urban Land Institute where he is a Senior
Resident Fellow for Sustainable Development and Environmental Policy. Ed will discuss how
we balance nature and commerce for sustainable economic development. More information
will follow in the coming weeks. Please join them for this FREE event in an effort to
achieve sustainable economic development in our communities. E-mail them today at
info@growjackson.com to reserve your seats before they fill up. You can contact them for
more information at info@growjackson.com or visit them on the Web at
www.growjackson.com.
------------------------------------------------------------------------------

Final Note:
Continuing a 38-year tradition, the Mason Area Chamber of Commerce publishes its "MASON
in Motion" printed and mailed newsletter near the end of each month. This hard-copy
newsletter has information about Chamber events and programs, new Chamber members,
news from member businesses and organizations, and more - in a short four-page format.
The several insert pages included in the newsletter each month are designed to be removed
for easy sharing or posting within a business or organization. For this reason, the Chamber
has decided to continue distributing this newsletter in the conventional manner with no
opt-out. This also maintains value for limited advertising. Advertising inserts are just $100
per insertion to reach 430 key decision-makers in the Mason area. This newsletter is mailed
to all contact people for Chamber members, Chamber volunteers, and select stakeholders.
A .pdf copy of the newsletter is also available to all the same day it is delivered by the
post office at the Chamber's website www.masonchamber.org. Deadline is the 20th of the
month for all submissions. Items are included as space is available and submissions are
edited for space and consistency of the publication. Since August of 2006, the Chamber also
publishes a mid-month "MASON in Motion UPDATE" newsletter electronically. This e-mailed
newsletter is forwarded to all who have submitted their e-mail addresses to the Chamber,
provided they are associated with a Chamber member, are a Chamber volunteer, or are a
select stakeholder. A link to the archive on the website for the .pdf copies of the printed
and mailed "MASON in Motion" newsletter is included in the UPDATE. A .html copy of this
UPDATE newsletter is also available to all at the Chamber's website
www.masonchamber.org under the "Newsletters" tab. Deadline is the 10th of the month for
all UPDATE submissions. All items submitted are included, subject to minor editing for
publication consistency. It is the intention of the Chamber to limit broadcast e-mails to
those who have e-mail addresses submitted to the Chamber to 24 times per year at most.
Of course, those who are Chamber leaders and volunteers get much more frequent
information e-mailed to them.

------------------------------------------------------------------------------------Look ahead for upcoming events on:
www.masonchamber.org
AT THE HOME PAGE, CLICK ON THE

MASON AREA COMMUNITY EVENTS CALENDAR
-------------------------------------------------------------------------------------

FEEL FREE TO FORWARD THIS NEWSLETTER UPDATE TO OTHERS AND INVITE
THEM TO SEE OUR REGULAR MONTHLY NEWSLETTER ONLINE
CLICK ON NEWS AT:

www.masonchamber.org

TO VIEW UPCOMING MASON AREA COMMUNITY CALENDAR EVENTS
Click on Community Events at: www.masonchamber.org
MACC now distributes UPDATE in "Constant Contact." This "Mason in Motion Update"
bulletin is being sent to those who have e-mail addresses registered with the Mason Area
Chamber of Commerce as contact people for Chamber members, associates of Chamber
members, and select Chamber stakeholders.
To be removed from this list automatically and permanently, do NOT reply to this e-mail.
Instead, use the UNSUBSCRIBE button or send a new e-mail with the word "unsubscribe" in
the subject line to: masonchamber@masonchamber.org
Also, whenever you know of anyone who isn't getting this, but should be getting this by email, just let us know. We'll be glad to add their e-mail address to the list!

FOR A .pdf FILE OF LAST MONTH'S PRINTED "MASON IN
MOTION" NEWSLETTER AND OTHER MASON AREA
COMMUNITY INFORMATION, GO ONLINE AND CLICK ON
NEWS AT WWW.MASONCHAMBER.ORG
Forward email

This email was sent to dougklein@masonchamber.org by masonchamber@masonchamber.org |
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy.

Mason Area Chamber of Commerce | 148 E. Ash Street | Mason | MI | 48854

