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Dart Container to invest $47 million, 
create 325 jobs in mid-Michigan  
  
The Michigan Economic Development Corporation has announced Michigan Strategic Fund 
approval of a $3 million Michigan Business Development Program performance-based grant for 
the expansion of Dart Container Corporation's operations in Mason. The expansion will generate 
up to $47 million in new private investment and add a projected 325 new jobs.  
  
"I want to extend my congratulations to the entire Dart team on this major expansion and thank 
a Michigan-born company for its continued commitment to our state," said Governor Rick Snyder. 
"Dart's decision to invest and add jobs here is economic gardening in action, and it demonstrates 
that the bold reforms we've made to our business climate, combined with our world-class talent, 
put Michigan at the top of the list of places to locate, expand and grow new jobs."  
 
 

http://r20.rs6.net/tn.jsp?e=001xVYlA4VYja9SYJVBzFGGOoB3iYTQsBiGqSAEo158axIU3KxX3WYw6RLmqeyVNFmFOAdbhtB3lkxHNenw4pxkp3jV6GAOG8kxoLIYKyTQ_C7pzx6JtgcqFw==


  
 
In May 2012, Dart acquired Illinois-based Solo Cup Company and now has approximately 15,000 
employees and more than 45 production, distribution center, and office locations in eight 
countries. Dart plans to build a new corporate headquarters building and warehouse facility as 
well as expand existing buildings on its Alaiedon Township campus to integrate Solo Cup 
corporate and administrative operations into Dart's location in Michigan.  
  
The employment growth will be fueled both by the relocation of some Solo Cup Company staff 
from the Chicago area to Mason and new jobs that will be available to Michigan residents. The 
project is being completed with support from Alaiedon Township and the City of Mason.  
  
"We are excited about expanding employment opportunities on our Mason campus, where our 
founders launched our company more than 50 years ago," said Dart Executive Vice President and 
General Counsel James Lammers. "Michigan is a great state for companies like Dart because we 
can attract and retain employees with diverse skills and strong work ethics. We are thrilled that 
the growth of our company will create hundreds of new administrative, engineering, technology 
and skilled trade jobs in the state."  
  
Lammers added that Dart currently has approximately 40 job openings in mid-Michigan, 
including those for information technology/SAP and engineering professionals. (For more 
information on employment opportunities at Dart, visit www.Dart.jobs.)  
  
"Dart Container is a leading manufacturer of foodservice packaging products and a key employer 
in the Lansing area. The expansion of Dart's operations in Mason will further strengthen its 
Michigan presence and provide additional good jobs for years to come," said MEDC President and 
CEO Michael A. Finney. "The company's decision to expand in Michigan is a strong statement 
about the great opportunities that, thanks to our business climate improvements, Michigan now 
offers to growing companies."  
  
The Michigan Business Development Program provides grants, loans and other economic 
assistance to qualified businesses that make investments or create jobs in Michigan, with 
preference given to businesses that need additional assistance for deal-closing and for second 
stage gap financing. The MSF will consider a number of factors in making these awards, 
including: out-of-state competition, private investment in the project, business diversification 
opportunities, near-term job creation, wage and benefit levels of the new jobs, and net-positive 
return to the state. Business retention and retail projects are not eligible for consideration of 
these incentives.  
  
The MEDC markets the state with a focus on business, talent, jobs, and helping to grow the 
economy. For more on MEDC and its initiatives, visit the www.MichiganAdvantage.org website.  
  
Dart Container Corporation is headquartered in Mason and manufactures single-use foodservice 
packaging products for use in hospitals, schools, restaurants, businesses and homes since 1960. 
Prior to that, and beginning in 1937, Dart Manufacturing Company made plastic key cases, 
military "dog tags" for the Armed Services and children's toys. In May 2012, Dart Container 
Corporation acquired Illinois-based Solo Cup Company and now has approximately 15,000 
employees and more than 45 production, distribution center and office locations in eight 
countries. 
  
--------------------------------------------------------------------------------------------  
  
 
 
 
 
 
 
 
 
 
 

Call me at 676-1046 if you'd like to attend this leadership development 



workshop.  (See details below.) We can take up to four people if we reserve 
early! --Doug 
  

    
Who Should Attend: Incoming or current Chamber board chairs, key volunteers, chamber 
executive directors. 
   
Cost: $99 for up to four attendees per chamber (open to all chambers of commerce) 
   
About Bob Harris  
   
Register today and prepare for success!  
  
 
 
 
  
---------------------------------------------------------------------------------------  



  
OPERATION GOOD CHEER SOARS ACROSS THE STATE TO MAKE 
CHRISTMAS WISHES COME TRUE FOR FOSTER CHILDREN 
  
Child and Family Charities will participate in Child and Family Services of Michigan's Operation Good Cheer 
program, granting holiday wishes to children in foster care throughout Michigan. Child and Family Services 
of Michigan has sponsored and coordinated this program since its inception in 1971. 
  
Operation Good Cheer is an annual, all volunteer, Christmas gift-giving program of Child and Family 
Services of Michigan, Inc. All of the recipients involved in the program currently live in foster care, group 
homes or residential treatment facilities, many of them have been removed from their homes due to abuse 
or neglect. 
  
Child and Family Charities is teaming with Child and Family Services of Michigan, Inc. and other social 
service agencies across Michigan to share in creating Christmas joy for everyone in the program. Each child 
in the program creates a "Wish List" with six items they want for Christmas; donors then purchase and wrap 
gifts from their list. Gifts are then taken to drop-off locations to await transportation to Oakland County 
International Airport. 
  
Through the efforts of Jerry Drew, retired air traffic controller at Oakland County International Airport, 
and ground transportation by Mike Pipia of Guardian Industries, gifts will be distributed to agencies so the 
4,507 children and youth sponsored by Operation Good Cheer this year will receive their gifts before 
Christmas. Child and Family Charities is dedicated to making Christmas a little brighter for the children 
and adults taking part in this year's event.  
  

   
  

Healthy Eating During the Holiday Season 
from Orthopaedic Rehab Specialists 
  
     The holiday season is a time of joy, time with family and friends, and a time for eating! We all know a 
holiday party is not complete without snacks, a buffet, or a full dinner and no one can pass up the dessert 
table. After 2 or 3 weeks of eating this way, our waistlines might increase more than we hoped for. To 
avoid unwanted pounds, we do not have to restrict our diets to extremes, but we can change a few eating 
habits for more enjoyable holidays without changing to elastic waistband pants after dinner.  
  
Some easy changes are to:  

 Be realistic. You do not want to diet during the holidays. Your goal should be to maintain your 
current weight. 

 Always eat in moderation. choosing healthy foods at a party might be near impossible. However, 
choosing small amounts of foods will allow you to sample everything without feeling guilty for 
eating 2 to 3 platefuls.  

 Eat a small snack before going to a party. This helps curb your temptations to start snacking and 
from eating right away. Veggies, fruits, peanuts/almonds, or small whole grain snacks are great 
for planning ahead.  

 Survey buffet lines before filling your plate. Choose your favorite foods and skip your least 
favorite. Leave room for some veggies or fruits to even out the holiday feast.  

 Eat until you are satisfied, NOT stuffed. Savor each bite and each type of food. This helps your 
stomach recognize when it is satisfied rather than stuffing yourself until you feel sick.  

 Bring your own healthy dish to a party. At least you will know one dish will be healthy. Most 
people will appreciate the gesture because they will realize healthy foods taste good, too.  

 



 

Some substitutions in your recipes or diet can slash calories: 

 Turkey: eat turkey without the skin. This will save 11 grams of fat per 3 oz. serving.  

 Gravy: refrigerate the gravy to harden the fat and then skim off the fat before serving. This will 
save 56 grams of fat per cup.  

 Green bean casserole: cook with fresh green beans, potato chunks instead of cream soup, and 
almonds instead of fried onions.  

 Mashed potatoes: use skim milk, chicken broth, garlic/garlic powder, and Parmesan cheese 
instead of whole milk and butter.  

 Desserts: use skim milk instead of whole milk, egg whites instead of eggs, and fresh fruits for 
toppings. 

 Alcohol: watch alcohol consumption. This can induce over-eating and lower inhibitions while 
drinking. pay attention to the type of drinks you are consuming. A clear liquid will have less 
calories compared to a dark beer or drink.  

By taking control of your holiday eating, you will find yourself with more energy that can be used for 
exercising. By starting an exercise regimen or continuing to exercise, you are keeping yourself on the track 
of maintaining your weight, feeling better about yourself, and reaching healthy goals.  

  

 
 

Girl Scouts Heart of Michigan aims to 
hire 3 throughout upcoming year 
SOURCE: Capital Gains 
  
Being a Girl Scout is a fond memory for many area women and a valuable life experience for the nearly 
22,000 girls represented by the Girl Scouts Heart of Michigan (GSHOM) Council.     
  
"Our mission is to build girls of courage, confidence and character who will make the world a better place," 
offers Jane Parikh, GSHOM communications specialist. GSHOM supports this mission through numerous 
programs and services they offer on a daily basis to area girls. 
  
"The programming we offer is always developed to meet the current and future needs of the girls we 
serve," Parikh explains. "Our ability to be nimble enables us to provide the most up-to-date and cutting 
edge programs and services to girls and the adult volunteers who lead them. Maintaining relevancy while 
remaining true to our core mission and principles is critical to our ability to offer programs and services 
which will help girls become leaders in whatever they choose to do." 
  
There are total of 18 staff members between the Lansing and Jackson regional centers, and a total of 100 
employees throughout the entire Council, which includes additional regional centers in Ann Arbor, 
Kalamazoo, Saginaw, and Turkeyville. 
  
To remain the premier leadership organization for girls, GSHOM will continue to build their membership 
base at both the girl and adult volunteer level. They'll continue to innovate and seek opportunities to 
partner or collaborate with local businesses and organizations, on top of hiring 3 additional staff members 
in the upcoming year to help in achieving their mission.  



  

  

Visit the Habitat for Humanity ReStore 
in Williamston 
  
For the entire month of December, the Habitat ReStore has their entire donated inventory at 
20% off. Sale excludes pre-purchased items (mattresses, laminate flooring, paint, and 
accessories). The ReStore is located at 1500 W. Grand River in Williamston, 517-655-3404. Their 
hours are Monday through Friday from 10 AM to 6 PM, Saturday from 10 AM to 2 PM, and closed 
on Sundays. 
  

 
 



Aerospace manufacturer opens in 19,000 
sq. ft. Mason space, adds nine jobs 
SOURCE: Capital Gains 
  
New aerospace manufacturer, APEX Precision Solutions, Inc., announced the opening of a 19,000 
square foot facility near Mason. The company, which launched in the spring of this year, was 
started by a team of manufacturing executives from the medical device industry.  
  
"We've been in operation, really since July of the facility," says Matthew Rudd, President and 
CEO of APEX. "We're operational now and taking orders."  APEX specializes in machined parts and 
fixtures for the aerospace industry and related fields. The company plans to create 25 to 35 new 
jobs over the next two years.  
  
"Our initial goal here is get the certifications that will allow us to enter into more component 
manufacturing," says Rudd. "We plan on growing in the markets that we're currently service, but 
we'll be able to go a little deeper."  
  
APEX currently employs a staff of nine. Investment in their new facility was made assisted by 
Lansing Economic Area Partnership, the Small Business Technology Development Center, the 
Lansing Regional SmartZone and the Michigan Economic Development Corporation.  
  
 
--------------------------------------------------------------------------------------------------------------  
    
Mark Your Calendar: 

Local Chambers & Networking Groups Offer Area 
Businesses Quality Leads at Joint Speed Networking 
Events 
  
Speed networking is good for experienced and nervous networkers alike. It is almost a guarantee 
that you will meet more people than you typically do during the same amount of time in an 
unstructured setting and those who make the effort to come are serious about creating 
connections and the quality of leads is higher.  
  
The Jackson County Chamber of Commerce extends an invitation to neighboring chambers of 
commerce and local networking groups to join them for four (4) Speed Networking events in 
2013 to extend and expand everyone's business contacts.  

1.  Wednesday, January 16th, 2-5:30 pm, Commonwealth Commerce Center, 209 E. 
Washington Ave., Jackson 

2.  Wednesday, February 13th, 2-5:30 pm, Great Northern Sentry, 2901 W. Michigan Ave., 
Jackson 

3.  Wednesday, August 21st, 2-5:30 pm, Commonwealth Commerce Center, 209 E. 
Washington Ave., Jackson  

4.  Thursday, October 10th, 5-7:30 pm, Chelsea Comfort Inn & Village Conference Center, 
1645 Commerce Park Drive, Chelsea  

The cost is $15 for members of any chamber and $25 for non-chamber members. Limited to two 
(2) events per non-member before Jackson Chamber membership is required.    
  
To pre-register contact: Mary@JacksonChamber.org or call 517-782-8221 
Contact Susan@Jacksonchamber.org or visit www.JacksonChamber.org for more information.  
  
The Jackson County Chamber of Commerce is a convener, advocate and supporter of business. 
Our collaboration with local chambers and networking groups offer an opportunity to build 
business contacts, make brief presentations and schedule appointments with potential business 
partners across county lines.  
  
 
 
 
 



  
 

SOURCE: Consumers Energy Business Solutions 

Ten Low-Cost Strategies to Reduce Your Energy Bill 
  
Reducing your energy bill is a great way to lower operating costs and increase your bottom line. 
However, the large upfront investment required for many efficiency upgrades is often a barrier, 
despite the long-term financial benefits. The low-cost measures that follow will help you save 
energy and reduce peak demand: 
  
1. Take a walk. Walk through your facility to spot energy-saving opportunities. After all, nobody 
knows your operations better than you do. Examine past energy bills for consumption data and 
review manuals and drawings for information about building systems and design. Look for 
operational and maintenance practices that waste energy. 
  
2. Use only what you need. This is the simplest and often the most effective energy-saving 
strategy. Turn off lights, motors, and electronic equipment when they are not being used. Time 
controls, occupancy sensors, and other energy-management devices are low-cost alternatives 
that automate this process and optimize energy savings. 
  
3. Control temperature settings. Set building temperatures to minimize energy use while 
maintaining occupant comfort. Recommended energy-saving temperatures are 68°F in the 
winter and 75°F in the summer, although these could vary by facility type. Programmable 
thermostats are inexpensive and can optimize energy savings by automating temperature 
settings. Rebates are available from Consumers Energy for installing Energy Management Systems 
or programmable thermostats in qualifying facilities. 
  
4. Maintain heating and cooling systems. Make sure heating and cooling system equipment is 
cleaned and inspected by a qualified technician at least once per year. Regularly check for and 
repair leaks around seals, valves, pipe joints, and instrumentation. Check gauges and other 
instrumentation to ensure that they are in line with building maintenance policies or 
manufacturer's recommendations. To help in maintaining your heating system commercial and 
industrial customers can receive rebates for performing tune-ups on furnaces, rooftop units, or 
space heating boilers. 
  
5. Slay the energy vampires. Office equipment, electronics and appliances continue to draw 
power when they are not in use; even when they are turned off. At industrial facilities, 
transformers consume power even when there is no load. Use sleep mode for computers, 
printers, and copiers to power them down when they are not being used. While you cannot 
unplug every device, use power strips to shut off clusters of equipment with a single flip of the 
switch. 
  
6. Maintain lighting systems. Regularly clean and dust lamps, fixtures, and lenses every 6 to 24 
months. This will maximize light output and reduce the need for additional or task lighting. 
Consider group relamping. This does not cost extra in terms of installation and it saves on labor 
while helping to maintain light output. Consider switching from T12 fluorescent lamps to the 
new high output or low wattage T8 lamps and receive a rebate for installing these new lamps. 
 



 
  
7. Reduce hot water temperatures. Water heaters are often set by manufacturers at 140°F. This 
is higher than necessary and can result in a substantial amount of wasted energy. Set water 
heater temperatures no higher than 120°F. 
  
8. Vary operating hours. Depending on rate, peak energy demand and electrical rates may be 
highest in the late afternoon and early evening, particularly in the summer. By shifting work 
hours to periods of lower demand, you can save on energy costs. For example, a pharmaceutical 
manufacturer reduced peak demand by shifting summer production hours to 4:30 AM to 1:00 PM, 
Source: www.sxc.hu and office hours to 6:00 AM to 2:30 PM. Employee flex time-where 
appropriate-can also reduce peak demand usage. 
  
9. Limit personal appliances. Personal appliances such as space heaters, fans, and microwave 
ovens, can cost up to $135 per office each year. To limit expenses, require a formal request for 
personal appliances or charge for the privilege of using them. Remind employees with personal 
appliances to turn them off or unplug them when they are not being used. 
  
10. Involve staff. Educate staff about the importance of conserving energy and their role in 
improving energy efficiency. Post reminders about turning off lights and equipment when not in 
use. Hold regular meetings about energy policies and solicit conservation ideas from staff. 
  
Rebates are available for these measures and many more. Check out 
ConsumersEnergy.com/mybusiness for more rebate opportunities for your business when you 
install new energy efficient equipment. 
  
These low-cost action items are a great starting place for a more complete energy-management 
program. See the Commercial and Industrial Energy Efficiency Recommendations for 
comprehensive, industry-specific advice on how to reduce costs and save money at your facility. 
  
Consumers Energy Business Solutions has been prepared solely for the purpose of providing 
helpful information to users of this service. The information has been compiled by Questline, a 
contractor to Consumers Energy; however, no representation is made by either Questline or 
Consumers Energy as to the completeness or accuracy of the information contained therein. In 
particular, some information may be incomplete, may contain errors or may be out of date. In 
addition, neither Questline nor Consumers Energy endorses any product or service mentioned 
therein. 
  
This article previously appeared in the Consumers Energy Business Solutions newsletter, and is 
used with permission. 
  

 
 
 
 
 



 
 
SOURCE: Michigan Retailers Association 

Shoppers Spend $5.5 Billion on Small 
Business Saturday  
 
by Cheryl Winokur Munk, Entrepreneur  
  
Many small businesses have a reason to be jolly this holiday season. Despite lingering economic 
concerns, Small Business Saturday sales data is slightly better than expected.   
  
U.S. Consumers spent $5.5 billion at small businesses on Saturday Nov. 24, according to the 
Small Business Saturday Consumer Insights Survey, released yesterday by the National Federation 
of Independent Business (NFIB) and American Express.  
.   
Pre-holiday surveys estimated that shoppers would spend $5.3 billion. Since this is the first year 
NFIB and Amex have tracked consumer spending on Small Business Saturday, here is no 
comparable sales data for previous years.   
  
Nonetheless, momentum for Small Business Saturday seems to be growing. Indeed, consumer 
awareness of Small Business Saturday jumped to 67 percent from 34 percent just two weeks ago, 
according to NFIB and Amex.   
  
"The good news is that consumers are aware of shopping small and they are doing it in a lot of 
different ways," said Patricia Norins, a spokesperson for Small Business Saturday.  
Small Business Saturday - the Saturday after Thanksgiving - was created by American Express in 
2010 as a way to drum up more business for small companies who may not benefit from Black 
Friday and Cyber Monday sales boosts like their larger counterparts do.   
  
Indeed, a recent report by Bank of America  
showed that 91 percent of small business owners said Black Friday has either a minor or no 
impact on their business's bottom line, and 81 percent believe Cyber Monday is over-hyped and 
has no bottom line significance. The Fall 2012 Bank of America Small Business Owner Report, 
conducted by Braun Research, did not address Small Business Saturday.   
  
  
Nonetheless, it's clear that many small merchants are doing what they can to make Small 
Business Saturday successful, placing decals on storefronts and using online tools and materials 
to get the word out.   
  
More than 350 small business organizations supported the nationwide initiative with more than 
50 Chambers of Commerce and 60 groups organizing events and activities in support of the day. 
There has also been a big social media campaign, with more than 3.2 million Facebook  
users "liking" the Small Business Saturday page.   
  
While consumers remain concerned about the economy, holiday shopping hasn't been 
abandoned. Total spending for Thanksgiving weekend rose 13 percent to $59.1 billion from a 
year ago, according to the National Retail Federation, which does not break out the data by 
business size.  
A National Retail Federation consumer survey conducted by BIGinsight found that shoppers spent 
an average of spent $423 over the weekend, up 6.3 percent from $398 last year.  
  
The National Retail Federation expects holiday sales to increase 4.1 percent to $586.1 billion 
this year. Meanwhile, online sales on Cyber Monday rose 30.3 percent over 2011, according to 
IBM Benchmark, which tracks online sales.  
  
------------------------------------------------------------------------------------------------ 
 
 
  



The article below previously appeared in the Consumers Energy Business Solutions newsletter, 
and is used with permission. 

2013 Energy Efficiency Rebate Program 
  
The Consumers Energy Business Solutions team is excited to announce the launch of the 2013 
energy efficiency rebate program. Now entering its fifth year, the program has helped more 
than 14,000 businesses replace old inefficient equipment in their facilities with new energy 
efficient products and paid out over $59 million in rebates to our commercial and industrial 
customers. 
 
For 2013, the program has been updated to include more than 40 new prescriptive measures, 
making it easier than ever for customers to update their facilities and receive rebates. Incentive 
rebates are now available for: 

 Right sizing air compressor systems 

 New measures for Variable Frequency Drives 

 High efficiency battery chargers 

 Uninterruptible power supplies 

 Hydronic pumps 

 Transformers 

 Commercial kitchen equipment such as dishwashers 

 And many more! 

In addition, the program has updated the guidelines for process improvement projects making it 
easier to perform the energy savings calculations and determine your incentives along with 
increasing incentives on a number of natural gas and electric energy efficiency measures. 
 
2013 program materials are now available at www.ConsumersEnergy.com/mybusiness website. 
Check there to get the updated catalog and 2013 incentive application form. In addition, be on 
the watch for an invitation to a webinar that Consumers is planning for January 15, 2013. This 
webinar will cover 2013 program updates. If you have any questions about the new measures, 
the Business Solutions program team is waiting to help you. Call them at (877) 607-0737 or email 
us at ConsumersEnergybusinesssolutions@kema.com for more information. 
  
 

 
 



 

"Shop Mason Values" Cash Mobs Starting 
  

Starting in January 2013, the Mason Area Chamber of Commerce will be 
organizing monthly "cash mobs" to take place on the second Saturday of each 
month. A cash mob is an organized event much like a flash mob -- except there 
is no singing and dancing. The purpose of the cash mob is to support local 
businesses and the community overall.  
  
"Mobsters" show up at the location armed with $20 and ready to shop! Also, 
there will be an "after mob" at a close-by eating or drinking establishment where 
the mobsters can get together for celebratory food or drinks after the successful 
mob. 
  
There are three main rules for participants in the cash mob: 

1. Spend $20 - cash (credit and debit transactions cost the retailer 
additional fees) 

2. Meet at least three people you didn't know before 
3. HAVE FUN!!! 

The location for the first cash mob will be at The Vault Deli with the "after 
mob" at Bestsellers Books & Coffee. This will take place on January 12, 2013 at 
1 PM. The location of the next cash mob will always be chosen by the previous 
month's business and will be set to take place the second Saturday of the 
following month at 1 PM. The Chamber will be informing everyone of the 
location of the next mob via newsletter, social media, e-mail, and other 
promotional materials. 
  
This is a great way to continue to support "Shop Mason Values" and to reacquaint 
you and your neighbors with the products and services of our local businesses. It 
is also a wonderful way to make some good connections in the community. We 
hope to see you on Saturday, January 12, at 1 PM at The Vault Deli in beautiful 
downtown Mason. Bring your $20 and let's get "mobbing"! 

-------------------------------------------------------------------- 

Post Your Summer 2013 Internships 
  
Does your business need a summer intern? Don't wait any longer! Now is the time to post your 
internship positions. 
  
The Mason Area Chamber of Commerce has partnered with www.Internships.com to make sure 
that your internship program is a success. As a Mason Chamber member, you can do the 
following - all for free: 

1. Easily post your internship opportunities. 
2. Proactively recruit using an extensive student resume database. 
3. Access exclusive resources to help start a new internship program or optimize your 

current one 

Help your business bring top talent to Mason and post your internships for free. 



 
 



 
-------------------------------------------------------------------------------------------------------      

Habitat Seeks Fund Development Committee Members 

Habitat for Humanity of Greater Ingham County (HFHGI) is seeking volunteers to join its Fund 
Development Committee.  The purpose of the committee is to work in partnership with the 
Board of Directors to ensure fiscal needs of the affiliate are met and to encourage the 
community to participate in the ministry with cash and in-kind gifts.  

The committee assists in fundraising efforts through planning and organizing fundraisers, works 
with churches, individuals, business' and financial institutions.  Members need to leverage good 
networking connections in the communities, share creative ideas and plans to generate 

resources, and be able to work with all different kinds of people.   

Anyone interested in joining the committee please contact the HFHGI office at (517) 655-1872 or 

send an email to director@inghamhabitat.org. 

------------------------------------------------------ 

Do you have your MACC Member Value Card?  

  
If not, stop by the Chamber office to get one today! 
Check out the values at the http://www.masonchamber.org/valuecard.html 
website.   
   
Our latest addition: 
 
Swab Collision 
Show us your Mason Member Value Card and get up to $100 off of your 
deductible or $100 towards and Enterprise rental car (3-5 days) on new collision 
insurance work only. Other discounts are available (ask for details). 
swabjr@att.net 

 

------------------------------------------------------------------------------------------- 

Final Note: 
  

     Continuing a 40-year tradition, the Mason Area Chamber of Commerce publishes its "MASON in Motion" 
printed and mailed newsletter near the end of each month.  This hard-copy newsletter has information 
about Chamber events and programs, new Chamber members, news from member businesses and 
organizations, and more - in a short four-page format.  The several insert pages included in the newsletter 
each month are designed to be removed for easy sharing or posting within a business or organization. For 
this reason, the Chamber has decided to continue distributing this newsletter in the conventional manner 
with no opt-out.  This also maintains value for limited advertising.   
     Advertising inserts are just $100 per insertion to reach 440 key decision-makers in the Mason area.  This 
newsletter is mailed to all contact people for Chamber members, Chamber volunteers, and select 
stakeholders.  A .pdf copy of the newsletter is also available to all the same day it is delivered by the post 
office at the Chamber's website www.masonchamber.org.  Deadline is the 20th of the month for all 
submissions.  Items are included as space is available and submissions are edited for space and consistency 
of the publication.   
     Since August of 2006, the Chamber also publishes a mid-month "MASON in Motion UPDATE" newsletter 
electronically.  This e-mailed newsletter is forwarded to all who have submitted their e-mail addresses to 
the Chamber, provided they are associated with a Chamber member, are a Chamber volunteer, or are a 
select stakeholder.  A link to the archive on the website for the .pdf copies of the printed and mailed 
"MASON in Motion" newsletter is included in the UPDATE.  A .pdf copy of this UPDATE newsletter is also 
available to all at the Chamber's website www.masonchamber.org under the "Newsletters" tab.   Deadline is 
the 10th of the month for all UPDATE submissions.  All items submitted are included, subject to minor 
editing for publication consistency.  
     It is the intention of the Chamber to limit broadcast e-mails to those who have e-mail addresses 
submitted to the Chamber to 24 times per year at most.  Of course, those who are Chamber leaders and 
volunteers get much more frequent information e-mailed to them.  

  
-------------------------------------------------------------------------------------  

http://r20.rs6.net/tn.jsp?e=001xVYlA4VYja_kgH06eNXt4ES9nBJqiORWE9ZrDND8AZe5WIcWi45EVK5QevWq0IcjFOjFEAOcNOf0DABWiuFP5DWwOXK67lXvuc6LYQJq1aMRDGfYvk-gOO2c4F-0LU2K9UeXLyDm71c=


 

Look ahead for upcoming events on: 
www.masonchamber.org  
AT THE HOME PAGE, CLICK ON THE 
MASON AREA COMMUNITY EVENTS CALENDAR 
-------------------------------------------------------------------------------------  
  

FEEL FREE TO FORWARD THIS NEWSLETTER UPDATE TO OTHERS AND INVITE THEM TO 
SEE OUR REGULAR MONTHLY NEWSLETTER ONLINE 

CLICK ON NEWS AT:  

www.masonchamber.org 
   
TO VIEW UPCOMING MASON AREA COMMUNITY CALENDAR EVENTS 

  Click on Community Events at:  www.masonchamber.org  
  

MACC distributes UPDATE in "Constant Contact." This "Mason in Motion Update" bulletin is being sent 
to those who have e-mail addresses registered with the Mason Area Chamber of Commerce as contact 

people for Chamber members, associates of Chamber members, and select Chamber stakeholders.   
  

To be removed from this list automatically and permanently, do NOT reply to this e-mail.  Instead, 

use the UNSUBSCRIBE button or send a new e-mail with the word "unsubscribe" in the subject line to: 
masonchamber@masonchamber.org   

  
Also, whenever you know of anyone who isn't getting this, but should be getting this by e-mail, just let 

us know. We'll be glad to add their e-mail address to the list!   
  

   
 

 

 

  

 

 

   

 

FOR A .pdf FILE OF LAST MONTH'S PRINTED "MASON IN 
MOTION" NEWSLETTER AND OTHER MASON AREA 

COMMUNITY INFORMATION, GO ONLINE AND CLICK ON 
NEWS AT WWW.MASONCHAMBER.ORG 

  

Forward email 

 

 

This email was sent to kleind@lcc.edu by masonchamber@masonchamber.org |    
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