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NEXT GOOD MORNING MASON! IS ON OCTOBER 26th
The Mason Area Chamber of Commerce will hold their "Good Morning, Mason!" news
and networking meeting on Thursday, October 26, 2017 at the Ingham County
Fairgrounds Community Building, 700 E. Ash Street, from 7:15 to 8:15 AM. It is
presented by Dart Bank and sponsored by the Commercial Bank Mason. Admission
is $5 for members and $8 for nonmembers. This includes a continental breakfast
catered by Darrell's Market and Bestsellers Books & Coffee Company.
This will be the 132nd consecutive "Good Morning Mason!" since 1996 and will have
a "Halloween" theme. These meetings are usually held on the fourth Thursdays of
February, April, June, August, October and also in mid-December each year. The
Chamber's Ambassadors Committee organizes these popular networking events. For
more information, e-mail masonchamber@masonchamber.org or call (517) 6761046.

------------------------------------------------------------------------------------------------------

---------------------------------------------------------------------------------------

Dart Bank Welcomes New Managers
Peter Kubacki, President and CEO of The Dart Bank, is
pleased to announce the addition of Missie Rill as Frandor Office Manager, and the
promotions of Melanie Squires as Mason Office Manager, and Jim Young as Mason
Assistant Office Manager.
Missie Rill has over 10 years banking experience. For the last 6 years she has
worked as a small business owner in the Lansing area. Missie has been
active in Meridian Area Business Association, Capital Area Local First, and
Willow Tree Family Center.

Melanie Squires began her career in the banking field over 13 years
ago. She has most recently served as Manager of the Frandor office,
and prior to that was the Assistant Manager in the Mason
Office. Melanie is currently attending Perry School of Banking. She
has been active in the Lansing Regional Chamber of Commerce,
Leadership Lansing, East Lansing Rotary, and Junior Achievement.
Jim Young started in banking 3 years ago, and has over 9 years of
customer focused sales. He has a Doctorate of Musical Arts from
Michigan State University, and training in IRA servicing from both
Ascensus and the Graduate School of Banking. Jim is active with the
Midland Symphony Orchestra, Lansing Office of Financial
Empowerment's Bank On initiative, and Relay for Life.
-------------------------------------------------------------------------------------

The monthly Holt Business Alliance breakfast mixer will take place on Thursday,
October 19 at 7:30 a.m. The program will be "Leadership and the Florence
Nightingale Model" presented by Dr. Patrick Crane, assistant professor and nurse
practitioner in the Michigan State University College of Nursing. Attendance fee for
the meeting is $6; first time guests are free. Charlar Place, Holt.

----------------------------------------------------------------------------------------

The Mason Orchestral Society is pleased to announce its first concert
of the 2017-18 season, "Mysterious Nights." The concert will feature
performances by the Mason Symphony under the direction of Mr. Suren
Petrosyan, the Mason Philharmonic under the direction of Ms. Catalina
Barraza, and the Greater Lansing Ballet Company under the direction of
Jim McEwan.
The concert will be on Friday, October 27 at 7:30 p.m. in the Chippewa
Middle School auditorium, 4000 Okemos Road, Okemos, MI. There is no
fee for admission; however, donations are greatly appreciated.
The Mason Orchestral Society (MOS) is a non-profit community
orchestra made up of students and adult musicians from around the
Lansing area. The society sponsors three ensembles: the Symphony
Orchestra, the Chamber Orchestra, and the Philharmonic. Additional
information about MOS activities and events can be found on the
society's Web site at www.masonorchestras.org

---------------------------------------------------------------------------------------CARELINK BECOMES HENRY FORD ALLEGIANCE SPECIALTY HOSPITAL
Henry Ford Allegiance Health has announced that it has changed the name of its longterm acute care hospital from CareLink to Henry Ford Allegiance Specialty Hospital.
President and CEO Georgia Fojtasek said, "For many years, CareLink has been providing
highly specialized care for patients with complex medical conditions. The new name-Henry
Ford Allegiance Specialty Hospital-better reflects the facility's purpose and its integral
relationship with the rest of the health system. Our long-term acute care hospital is an
important component in the continuum of care we provide to the community."
The only hospital of its kind within 40 miles of Jackson, Henry Ford Allegiance Specialty
Hospital treats patients with medically complex needs in a cost-effective setting. Skilled
care is provided to patients whose medical conditions no longer need intensive care but
still require hospitalization. In most cases, length of stay ranges from three to six weeks.
Henry Ford Allegiance Specialty Hospital programs include renal/dialysis,
cardiopulmonary care, wound care and ventilator weaning.
Henry Ford Allegiance Specialty Hospital CEO Mark Fall said, "Becoming known as Henry
Ford Allegiance Specialty Hospital will emphasize to our community, and to our staff, that
all of our Henry Ford Allegiance locations together make up a thriving regional health
system. Given Henry Ford Allegiance Health's long history of patient-centered care, we
are excited to continue to grow and provide long-term care close to home well into the
future."
In April 2010, CareLink of Jackson became a fully owned subsidiary of Allegiance Health,
following a decision by Borgess Health to withdraw its partnership in the facility. The seven
years prior, CareLink was jointly owned by Allegiance and Borgess. "We are grateful for
those years of collaboration because it allowed us to establish a foundation of care that is
unique to our region," said Fojtasek. "The shift to sole ownership has allowed our health
system to continue to provide quality, long-term acute care for our community."

Registration Extended!
until October 20th
MABA 20th Anniversary Gala
Saturday, 28th of October 2017
You are cordially invited to the Meridian Area Business Association's 20th
Anniversary Gala to be held October 28th at The View which is located at Cooley
Law School Stadium. The social starts at 6:00 pm and dinner will be served at 6:30
pm. Special guests and speakers will be on hand to talk about the history of MABA.
The first ever MABA Lifetime Achievement Award will be presented. A cash bar will
be available. Cost is $35 per person and tickets can be purchased
at www.maba.biz.
* Saturday, October 28th
* 6:00 - 8:30 pm
* Parking at the Lansing Center
Please note that registration must be in prior to October 20th.
Register online at www.maba.biz or contact Kellie Abbott at kellieabbott@kw.com
-------------------------------------------------------------------------------------------------------

6th ANNUAL "DOGGIE TRICK OR TREAT" IN DOWNTOWN
MASON
This year you can again trick or treat with your dog in downtown
Mason. The Mason Area Chamber of Commerce will host its sixth annual
"doggie trick or treat" event on Saturday, October 28th. Net proceeds
will benefit the Ingham County Animal Shelter in Mason, the presenting
sponsor of the event. It begins at 12:00 noon this year and will last until
after the costume contest, which will occur at 1:45 p.m. outside on the
south side of the Ingham County Courthouse, located at 341 S.
Jefferson Street in downtown Mason. Other activities for dogs and
owners may also be available, courtesy of the event sponsors.
Pre-registration fee per dog is $8.00 before 3:00 p.m. on Thursday,
October 26 at the Mason Area Chamber office and Visitors Center, 148
E. Ash Street in downtown Mason. The MACC Visitors Center is open
from 9:00 a.m. to 3:00 p.m. Monday through Friday, and the
registration form is available for download from the Chamber's events
page at www.masonchamber.org or go directly to
http://business.masonchamber.org/events/details/doggie-trick-ortreat-2017-1841.
A special event Halloween bandana sponsored by Verizon - The Wireless
Zone of Mason will go to all dogs who register. Participants pick them
up at the first stop - the MACC Visitors Center - beginning at 12:00
noon. Dogs must have this bandana to receive treats. A list and map of
participating businesses will be given to all registrants.
On the day of the event, the registration fee will be $10.00 at the
MACC Visitors Center beginning at 12:00 noon. Dogs do not need a
costume to trick or treat, but will be required to have their Halloween
bandana. Select downtown businesses will give out dog treats between
12:00 noon and 1:30 p.m. Businesses and organizations welcoming dogs
with treats will have a special sign posted.

-----------------------------------------------------------------------------------------------------------

The Mason Rotary Club has been sponsoring a high school foreign
exchange student every year since 1986. This year they are sponsoring a
wonderful and outgoing 16-year-old boy named Faris from Croatia. He
speaks fluent English, enjoys swimming, skiing, and other outdoor
activities. Likes meeting new people and considers himself openminded and a good friend. His favorite school subjects are geography
and chemistry. The Rotary Club is currently seeking a host family for
him starting the first part of January thru mid-July 2017. Please tell
people that they are seeking a host family for Faris. It would be much
appreciated. Anyone interested in hosting Faris or would like additional
information about hosting an exchange student can contact: The Mason
Rotary Club, Bruce Wigginton, 517 927-2513 or Ingrid Nova, 517 6046360 website: http://www.csrye.org/how-to-participate/hosting/.
---------------------------------------------------------------------------------------

Need Market Research?
Ask a Business Librarian
Thursday, October 19 at 9 AM - 11 AM
SBDC Lansing - Small Business Development Center at LCC
309 N Washington Sq, Ste 115, Lansing, Michigan 48933
Are you wondering how to get started with market research? Have you heard of
business databases but have no idea how to use them? Join us to get assistance with
market research, business databases and more from Jessica, the CADL Business
Outreach Librarian. Learn about top market research tools, understanding your
competition, your market size, and the best place to locate your business. Bring
your laptop and library card or driver's license.
To Register: https://clients.sbdcmichigan.org/workshop.aspx?ekey=80360070
SBDC is here to help your small business succeed. Call today to learn more
about our no-cost, confidential consulting: 517.483.1921.

----------------------------------------------------------------------------------------

----------------------------------------------------------------------------------------

Do you remember our Mason in Motion UPDATE
newsletter article on Mason High School's "5 Minutes
Tops" from last year? In case you don't, here's last
year's article again:
Photo Booth Company wins Mason Public Schools' 5 Minutes Tops Competition
On October 24, student entrepreneurs from Mason High School competed in the district's first ever 5
Minutes Tops competition which is part of the Lansing Youth Startup Challenge program. The 5
Minutes Tops and Lansing Youth Startup Challenge programs are regional pitch competitions for
middle and high school students to participate in as entrepreneurs and business owners. Participants
of the district competition will be invited to participate in the regional 5 Minutes Tops event as well
as the Lansing Youth Startup Challenge expo both taking place in the spring with prize dollars
totaling over $15,000.
Four student entrepreneurs pitched their businesses at the Mason event on October 24. The students
and their business ideas were:
Candle Shoppe - Maximiliano Izaac
Adulescens Photography - Kaela Waidelich
In the Spotlight Photo Booth Rental, LLC - William White
Sweet Spot - Alma Cooper
The winning entrepreneur was William White and his business In the
Spotlight Photo Booth Rental, LLC. William took home a prize of $200.
Judges were asked to score the student entrepreneurs on their overall
concept, scalability, and their presence during their pitch.

Judges included, Kurt Creamer of Oracle Financial Solutions,
Joe Ford of NetVantage Marketing, Doug Klein of the Mason
Area Chamber of Commerce, and Don Waskiewicz of Deep
Blue Insights, LLC. Sponsors included LEAP, Oracle Financial
Solutions, Mason Rotary Club, The Kennel, and State Farm Agent Trinesha Goebel.
Mason High School teacher and 5 Minutes Tops advisor, Brittany Catalano said, "Mason Public
Schools was happy to host the first 5 Minute Tops competition on October 24. We had strong
competitors, great judges, and generous sponsors who contributed to the event being a success. The
students all had fun and learned a lot from our judges who not only critiqued and provided feedback
on their ideas, but provided personal advice on how to run and improve businesses."
"Congratulations to our student competitors for creating successful businesses and presenting them
to judges at the 5 Minutes Tops event. We are proud that our confident and creative students have
taken the idea of creating startups seriously and hope they will compete at the regional level," said
Ronald Drzewicki, Ed.S., Mason Public Schools Superintendent.

Could you judge or sponsor this year? If so, contact Brittany Catalano at
Mason High School at catalanob@masonk12.net or Mason High School,
1001 S. Barnes Street, Mason, MI 48854, 517-676-9055 ext. 2243. They
are planning to have the event on Wednesday November 8, 2017 at 5
PM in the Mason High School library. If you know of others that would
also be interested, please let her know or forward the information on
to them. Thank you again for considering assisting our local young
entrepreneurs.

------------------------------------------------------------------------------------

On Monday, November 6, 2017, at 7 pm at the Mason Area Historical
Society's museum at 200 E. Oak St., Kendra Patterson will be speaking
about her family's new Mason business, Michigan Barn Wood &
Salvage. Please join us to learn more about this interesting and unique
business committed to re-purposing reclaimed barn wood! Public
welcome.
---------------------------------------------------------------------------------------------------

Two New Ingham ISD Websites
The Wilson Talent Center and Ingham ISD have new websites! If you
haven't already visited the new sites, we encourage you to check them
out. The websites' new structure means that information may be
located in different places now. For instance, Ingham ISD's Strategic
Planis now under "Our Impact." If you have any questions, please
contact IISD Public Relations and Communications.

Food Truck in Lansing's Downtown on Fridays
In partnership with the Gillespie Group and the
Lansing Regional Chamber of Commerce, the
Wilson Talent Center's Fresh and Furious Food
Truck will be in downtown Lansing on the corner of
Michigan and Cedar on Fridays through the end of
October. Each week features a new menu with
lunches for $8.00. This is the first high school run
food truck in the state of Michigan, and the students
are eager to serve the Lansing community!
--------------------------------------------------------------------------------------PETE KUBACKI, PRESIDENT AND CEO OF DART BANK,
RECEIVES 2017 "BEST OF COMMUNITY BANKING" AWARD
Cort Collison, chair of Community Bankers of Michigan (CBM), has
announced that Pete Kubacki received the "Best of Community Banking"
Award for 2017. Kubacki received the honor at the Community Bankers
of Michigan Annual Convention, recently held at the Grand Traverse
Resort in Traverse City.
"As the incoming chair for Community Bankers of Michigan, I am
extremely honored to present this award to Pete Kubacki," said Cort
Collison, President and CEO of Union Bank. "All of us working with the
Community Bankers of Michigan are passionate advocates for community banking. We're here
to serve the families, farmers, and businesses in our communities, and to make their worlds
a better place to live and work however we can. Pete has done this his entire career."
With a community banking career spanning decades, Pete Kubacki is currently President and
CEO of Dart Bank and has been at the bank over 10 years. Kubacki was previously a
commercial loan executive with Monroe Bank and Trust, and was President of the Greenville
Community Bank.
Pete Kubacki was honored and surprised when his peers overwhelmingly named him for the
2017 Best of Community Banking award. "I am both flattered and humbled that my peers
chose me to receive this award," he noted. "My interest in community banking began with
my father, also a banker, who instilled the values touching communities on both me and
two of my brothers. It has been my way of life and that of my family's for over 40 years.
Community banking is what I still have passion for each and every day. It's a tremendous
honor to be recognized for something that is my passion."
A graduate of Indiana University Kelly School of Business, Pete Kubacki began his career in
Indiana as a Commercial Lending Officer working for American Fletcher National Bank. He
currently serves on the CBM Board and was Chairman of the Board in 2012. He also serves
on Independent Community Bankers of America (ICBA) committees and was the ICBA state
director in 2012. Earlier this year Pete Kubacki and his wife, Judy, chaired the ICBA PAC
and auction in San Antonio, Texas, setting a new fundraising record. He is active in
numerous local nonprofits -- as well as continuing to successfully run Dart Bank.

---------------------------------------------------------------------------------------

----------------------------------------------------------------------------------------

from Consumers Energy

Emergency Planning: Is Your Business Ready?
Key Points

•
•
•

An emergency plan helps you protect your facility and staff, and resume operations more quickly.
Identify potential threats and your critical assets, then implement appropriate security measures.
Install backup generation to provide power and continue business
operations during an outage.

Facility security and emergency preparedness are critical
issues. While no amount of planning can stop all potential threats, it's
important to have steps in place to ensure the safety of your staff and
facility in the event of an emergency. Proper planning also helps you resume
operations more quickly and with fewer problems.

Secure your building and physical assets
Take the following precautions recommended by the U.S. Department of Homeland Security to protect your
facility:

•
•

Install fire extinguishers and smoke detectors in appropriate places.
Make sure emergency routes are clearly marked, along with critical utility information. Provide a copy
to firefighters and other first responders in the event of a disaster.
• Keep copies of these documents, along with your emergency plan, readily available in an emergency
supply kit.
• Install automatic fire sprinklers, alarm systems, closed circuit TV, access control or other security
systems if necessary.
• Establish appropriate security measures to prevent unauthorized access to the facility.
Identify what production machinery and other essential equipment is needed to keep your business open:

•
•
•

Develop a plan for repairing or replacing damaged equipment that's vital to operations.
Identify more than one supplier who can replace or repair your equipment.
Store extra supplies, materials and equipment for use in an emergency.
Create an alternate plan in case an emergency renders your building or plant inaccessible:

•
•
•
•

Determine whether your business can be run from a different location.
Initiate agreements with other organizations to use their facilities in case your location is inaccessible.
Identify and comply with all applicable codes and safety regulations.
Contact your insurance provider about the impact these precautions may have on your policy.

Staying in business during an outage
Your business depends on electricity, gas, telecommunications and other utilities. While these services are
generally reliable, outages can happen. Prepare for extended disruptions and install a backup generator to
provide power during an outage.
Safety is critical. Operate generators safely according to manufacturer's guidelines. Never connect generators
to your electrical system, they can backfeed and endanger line workers. An automatic transfer switch-properly
installed by a qualified electrician-can prevent the generator from sending electricity back through the
transmission line.
For further information, see Prepare My Business, a joint effort between the U.S. Small Business Administration
and Agility Recovery Solutions.

------------------------------------------------------------------------------------------------------

7 Ways to Use LinkedIn to Grow Your Small Business
Grow your small business with LinkedIn by using these seven proven tactics.
There are nearly 30 million small businesses in the United States, but only half of them will make it
past five years. To ensure your small business is in the successful half, we encourage you to
capitalize on the various ways LinkedIn can evolve your business.
With LinkedIn, the world's largest professional network, you can generate leads, produce sales, and
hire top professionals to fuel your growth. Here are seven ways to grow your business using LinkedIn:
1. Create a LinkedIn Company Page
We've found that LinkedIn members are 50% more likely to buy once they've engaged with your
business on LinkedIn. But they can't connect with you if you don't have a LinkedIn Company Page.
According to Forbes, only 57% of companies have pages. The remaining 43% are missing out on a free
opportunity to generate leads, talent, and, ultimately, revenue.
If you don't already have one, create a LinkedIn Company Page. Personal profiles don't have the
same marketing, advertising, and recruiting features as Company Pages, making them less effective
at promoting your business. As you create your page, think about the kind of impression you want to
create among potential customers and employees. This will help you select the right photos and
messages to use on your page.
For a step-by-step guide on how to create an above and beyond Company Page, view our LinkedIn
Company Page Best Practices.
2. Promote Your Company Page
Once you have a Company Page, announce it to your clients, employees, and personal network. This
will help you gain your first followers, who in turn will help to promote your Company Page on the
content you post to it.
Promoting your page on other platforms or via email is also a great way to grow your audience. Here
are some simple ways to get the word out:

•
•
•
•

Announce the launch of the Company Page on your personal LinkedIn profile
Encourage employees to follow the Company Page by making it a part of your onboarding
process-Social Media Today reports that content shared by employees receives eight times
the engagement as brand shared content
Link to your Company Page in the footer of your marketing emails or newsletters
Embed a Company Follow button onto your website so visitors can easily follow your
LinkedIn Company Page

3. Share Content Regularly
The more you post, the more people you can potentially reach and convert. Best-in-class LinkedIn
Company Pages are consistently updated to ensure that visitors have plenty of new content to
consume and share.
To get started, try posting at least once per week. It's not uncommon for companies to post three or
more times per day. Post whenever you have something worth saying. Posting consistently shows
Company Page visitors that your company is active on LinkedIn. Use LinkedIn's Company Page
analytics to see your top performing updates, your best times to post, and which members of your
audience are the most engaged. With this information, it's easy to make data-driven decisions to
optimize your Company Page content.
In addition to posting often, here are a few more stats to help you boost engagement:
•
•
•

Posts with links receive up to 45% more engagement
Images see an incredible 98% increase in engagement
Posts that have relevant "best-of" lists get almost 40% more amplification

When a post gets good engagement, consider promoting it to a wider audience with LinkedIn
Sponsored Content. Take the Sponsored Content Tour and discover how Sponsored Content amplifies
your best content.
4. Showcase Thought Leadership
Seventy nine percent of buyers say thought leadership is critical for determining which companies
they want to learn more about. To get started with thought leadership content, try to provide a
unique perspective on your industry, product, or organization. Sharing your opinion on the future of
your industry or creating a definitive guide on your product are just two ways to demonstrate your
expertise and position your company as a credible partner.
For more ideas and advice on expanding your brand's authority, download our Sophisticated
Marketer's Guide to Thought Leadership to learn more.
5. Target Sales Prospects
LinkedIn has over 500 million users to date. That may seem like a lot to sort through, but LinkedIn
also provides you with tools to identify and target your ideal audience.
LinkedIn members are more likely than other social media users to keep their profiles up-to-date,
making it easier for you to find the right people. Use LinkedIn profile data to search for LinkedIn
members based on geographic location, education, experience, and even connections. Once you've
found prospects using the search feature, visit their profiles. Their endorsements or recent profile
views might surface additional qualified prospects, too.
For more ways to reach your ideal audience, learn how to advertise on LinkedIn.

6. Build an All-Star Team
LinkedIn has helped 75% of job switchers make informed career decisions, making LinkedIn a top
recruiting network. What are candidates looking for when making those decisions? Our research
shows that 66% of candidates want to see company culture over everything else. To take advantage
of this preference, consider enhancing your Company Page with a LinkedIn Career Page.
Career Pages allow you to target audiences with a personalized look into your company, culture, and
jobs. They give you dedicated Life and Jobs Tabs on your Company Page that attract and engage
relevant professionals.
In addition to creating Career Pages, encourage employees to share job postings and "day in the life"
content as well. This gives visitors a genuine idea of what it's like to work for you and adds to your
authenticity. If you have a few employees who lead the pack in sharing content, consider linking
them to your Company Page's Life Tab. Their shared articles and recent updates will automatically
populate, providing visitors with up-to-date information. Watch our video below on how to use the
Life Tab to attract the right talent for your company.
7. Hire Freelancers
You've probably had an employee who took on a task outside of their domain. You might have even
done it yourself a few times. While the effort is commendable, learning on the fly can also be
detrimental.
Fortunately, finding the right talent for the task at hand isn't as tricky as it once was, even if you
can't afford the salary of a full time employee.
LinkedIn ProFinder enables you to post your projects, receive free proposals, and hire trustworthy
professionals all in one place. ProFinder will even pair you with local professionals to ensure you
have the best freelance experience possible. With 172 professional services available on ProFinder,
it's easy to find the perfect professional for any task.
LinkedIn vets all the professionals on the platform to ensure they are qualified and leverages your
network to find freelancers your connections have used, so you're never in the dark about who
you're hiring.
By using freelancers, you'll get access to outside perspectives & broad experience of professionals of
all kinds, from creating websites and designing logos to managing your books or crafting your
marketing strategy. Plus, with none of the management overhead of a full-time employee, you can
focus solely on the job at hand.

-------------------------------------------------------------------------------------Find out about ALL the MACC volunteer opportunities at our community
events! Signup.com MACC Group Link:

http://signup.com/go/HWdffC
----------------------------------------------------------------------------------------------------------------
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Founders Brewing Company
in Grand Rapids has
selected Dewey Longuski as
a winner in their recent
20th Anniversary contest!
Dewey Longuski - owner of Dewey's
Ditties, LLC - has rejoined the Chamber!
His "Making Mason Memories", the official
sesquicentennial song, is now available
on-line at CD Baby: Making Mason
Memories.
Any questions about how he can assist
the marketing of your business through
music? Call Dewey at (517) 643-0756 or
go to Dewey's Ditties, LLC to learn more.

Dewey's Ditties, LLC Facebook

Tell Constant Contact You're a
Chamber Member & Save 25%
This email is being sent to you by the Chamber utilizing
Constant Contact, an online marketing, event scheduling,
surveying, and promotion-pushing online service.
The Chamber uses it to communicate what's happening in the
Mason area and to invite you to our events. Our e-mails are
automatically linked in Constant Contact to post to our
Facebook, and Twitter accounts so our "spread" includes
viewers for whom we do not have email addresses -- a.k.a.,
prospects.
You, too, can use Constant Contact to reach your customers,
employees, and prospects in conjunction with your other
online marketing tools. Best of all? You can target market
certain segments of your business -- employee...
community.... customers of one product vs. customer of
another product... all quickly and efficiently while fine-tuning
your "pitch" based upon quantitative/qualitative results.
If you are receiving this email, you already know how you're
benefiting by the information the Chamber routinely sends
you: why not let your business benefit too?
Buy Constant Contact as a Chamber member and save 25%!
If you are currently using Constant Contact, call today and tell
them you're a member of the Mason Area Chamber of
Commerce. You'll get the 25% discount too!
To Order, call: 1-248-390-4987
-------------------------------------------------------------------------------------------------

Listed below are available sponsorships through the end of 2017. Please
call the Chamber office for details on all the benefits possible with your
sponsorships.
2017 Available Sponsorships:
MACC Raffle
Winter Premier - 2 available $750
Winter Signature - 5 available $500
Doggie Trick or Treat
Special Event Signage Sponsor - 1 available $300
Contest Sponsor - 3 available $100 each
Doggie Treat Sponsor - 3 available (Provide about 100 dog treats to give out at your
place or at a downtown location you arrange)
Doggie Door Prize Sponsor - 10 available (Provide dog-related items for distribution
at our visitors' center)
Holidays Lighted Parade
Premier - 2 available $750 each
Trophy - 2 available $500 each
Decorations - 1 available $300 each
Event - 4 available $200 each
Santa's Helper - 10 available $100 each
Small Business Saturday
Supporting - 3 available $300 each
Event - 4 available $200 each
Participating - 10 available $100 each
December Holiday Party Mixer
Event - 2 available $200 each
Taste of Mason 12 available (Food/Beverage for 200)
Additional Sponsorships:
Newsletter Sponsorships
Volunteer of the Month Certificates - 5 available $25 each
Previous year's sponsors have the right of first consideration.

---------------------------------------------------------------------------------------------

What's it take to get on Google's map?
It is important to keep your information accurate on Google or new customers may not be able to find your
business.
To create a Google My Business profile you will need to complete the following:

•
•
•
•
•
•

Enter your business name, street address and website URL
Select a category that best identifies your business
Indicate your geographic service area range
Upload photos and a virtual tour of your business
Wait 1-2 weeks to receive your verification code via postcard
Provide your verification code directly to Google

To get listed on all the important search engines and directories, complete a similar process for each.

---------------------------------------------------------------------------------------------------

SPONSORS AND CONTRIBUTIONS NEEDED
FOR EVENTS, RAFFLES & AUCTIONS
Businesses and organizations say that they join the Chamber because of our
networking and community events. However, many members miss the membersonly opportunity to get visibility at those events. Many very visible and important
sponsorships are still available for upcoming 2017 events. Contact Doug Klein at
dougklein@masonchamber.org or at (517) 676-1046 to find out what sponsorships
are still available.
Our networking events attract hundreds of Chamber business, civic and
community leaders from throughout the Mason area. Our community events, like
our festival shows, concerts, and parades, attract thousands from the Greater
Lansing area. Funds raised from events and programs help offset the cost for
membership programs and community services, and keep Chamber dues affordable
for all businesses.
Sponsors gain valuable exposure with recognition in ads, newsletters,
promotional posters, listings in the event programs, and on the Chamber's website.
The limited number of top level Presenting sponsorships offer the greatest exposure
at the events and in Chamber publications. The many other sponsorship levels also
offer great visibility in event announcements and materials.
The Chamber is pleased to announce that contributions are still being taken for
the Part B of the 16th annual MACC Raffle. This year, the prizes are themed
merchandise and the raffle tickets are only $5.00 each. The Winter Raffle will have
tickets available from September 14th through December 7th.
Chamber members can also play an important role in events through
promotional contributions of items needed for raffle prizes, door prizes, and
auctions throughout the year. Contributions of all kinds, from gift certificates to
popular gift items help raise significant funds for the Chamber. We love to promote
your business! Items with your company or organization's logo are most needed.
Auction and raffle items should have at least a $25 value. To gain maximum
exposure, contact the Chamber office for how your business or organization can
participate!

------------------------------------------------------------------------------------------

Do you have your MACC Member Value Card?
If not, stop by the Chamber office to get one today!
Check out all the values at the website.
-------------------------------------------------------------------------------------------

Final Note:
Continuing a 45-year tradition, the Mason Area Chamber of Commerce publishes its
"MASON in Motion" printed and mailed newsletter near the end of each month. This
hard-copy newsletter has information about Chamber events and programs, new
Chamber members, news from member businesses and organizations, and more - in a
short four-page format. The several insert pages included in the newsletter each month
are designed to be removed for easy sharing or posting within a business or
organization. For this reason, the Chamber has decided to continue distributing this
newsletter in the conventional manner with no opt-out. This also maintains value for
limited advertising.
Advertising inserts are just $100 per insertion to reach 450 key decision-makers in
the Mason area. This newsletter is mailed to all contact people for Chamber members,
Chamber volunteers, and select stakeholders. A .pdf copy of the newsletter is also
available to all the same day it is delivered by the post office at the Chamber's website
www.masonchamber.org. Deadline is the 20th of the month for all submissions. Items
are included as space is available and submissions are edited for space and consistency
of the publication.
Since August of 2006, the Chamber also publishes a mid-month "MASON in Motion
UPDATE" newsletter electronically. This e-mailed newsletter is forwarded to all who
have submitted their e-mail addresses to the Chamber, provided they are associated
with a Chamber member, are a Chamber volunteer, or are a select stakeholder. A link
to the archive on the website for the .pdf copies of the printed and mailed "MASON in
Motion" newsletter is included in the UPDATE. A .pdf copy of this UPDATE newsletter
is also available to all at the Chamber's website www.masonchamber.org under the
"Newsletters" tab. Deadline is the 10th of the month for all UPDATE submissions. All
items submitted are included, subject to minor editing for publication consistency.
It is the intention of the Chamber to limit broadcast e-mails to those who have email addresses submitted to the Chamber to 24 times per year at most. Of course,
those who are Chamber leaders and volunteers get much more frequent information emailed to them.

-------------------------------------------------------------------------------------

Look ahead for upcoming events on:
www.masonchamber.org
AT THE HOME PAGE, CLICK ON THE
MASON AREA COMMUNITY EVENTS CALENDAR
-------------------------------------------------------------------------------------

FEEL FREE TO FORWARD THIS NEWSLETTER UPDATE TO OTHERS AND
INVITE THEM TO SEE OUR REGULAR MONTHLY NEWSLETTER ONLINE
CLICK ON NEWS AT:

www.masonchamber.org
TO VIEW UPCOMING MASON AREA COMMUNITY CALENDAR EVENTS
Click on Events at:

www.masonchamber.org
MACC distributes UPDATE in "Constant Contact." This "Mason in Motion Update" bulletin is
being sent to those who have e-mail addresses registered with the Mason Area Chamber of
Commerce as contact people for Chamber members, associates of Chamber members, and
select Chamber stakeholders.
To be removed from this list automatically and permanently, do NOT reply to this email. Instead, use the UNSUBSCRIBE button or send a new e-mail with the word "unsubscribe"
in the subject line to: masonchamber@masonchamber.org
Also, whenever you know of anyone who isn't getting this, but should be getting this by e-mail,
just let us know. We'll be glad to add their e-mail address to the list!

FOR A .pdf FILE OF LAST MONTH'S PRINTED "MASON IN
MOTION" NEWSLETTER AND OTHER MASON AREA
COMMUNITY INFORMATION, GO ONLINE AND CLICK ON
NEWSLETTER AT WWW.MASONCHAMBER.ORG

